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Tracking EU Citizens’ Concerns
using Google Search Data

The SARS-CoV-2 pandemic abruptly changed the life of European citizens. Starting from the first recorded EU hotbed in 
Northern Italy on February 20th, the virus rapidly spread across several EU countries. In this context, Google searches by EU 
citizens provide timely insights about Europeans’ concerns. As about 90% of EU-27 households have home internet access 
and the number of internet-connected mobile devices is rapidly increasing, Google searches provide a rather detailed picture 
of the concerns of the whole EU population.  

Against this background, the JRC created a set of indicators to track the evolution over time of Europeans’ worries and 
reactions related to three key domains: health, economy and social isolation. While worries are defined as the instances that 
might cause difficulties to the EU citizens, reactions include actions and behaviours enacted to cope with the consequences of 
the pandemic. Each indicator is the result of the aggregation of several topics (groups of keywords queried on Google Search), 
allowing detailed analyses of different phenomena that are of paramount importance not only in the midst of the pandemic 
but also in its a�ermath.

Highlights

Overview

�   Analysing the evolution of EU citizens’ Google searches provides timely insights on their concerns 
in the wake of the covid-19 pandemic. This week the report explores changes in citizens’ holiday 
preferences.

�  Several Europeans, after being closed in their homes for long, are now looking for a way to stay 
closer to nature. This is reflected in an increased search volume for hiking-related topics. 
Importantly, this activity also contributes to improving their  wellbeing.

�  Citizens show a growing interest in Rural tourism. The volume of searches for the topic is currently 
higher than last year in the same month. The opposite is true for city tours. Overall, people seem to 
be looking for destinations that they perceive as less crowded. This shift in Europeans’ holiday 
preferences will have a relevant and asymmetric impact on the tourism sector.

�  Interest in Recreational vehicles, such as campervans and caravans, began increasing in March, 
reaching now levels higher than the ones for the same period in 2019. EU citizens seem to have a 
preference for travel modes and vacation types which allow them to limit the amount of close social 
contacts they have.
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Weekly updates 
The search volumes observed over the last week for the domains Health, Economy and Social Isolation, largely confirm the 
positive trends that emerged in June. Searches for unemployment benefits and state aids continue decreasing. At the same 
time, worries related to physical health and quarantine expectations are now at pre-lockdown levels. Overall, interest in topics 
related to a potential second wave and lockdown are not showing any strong sign of resurgence.
People are increasingly searching for information on how to plan their summer breaks or simply how to spend time outdoor. 
Interest in Travel as well as in topics related to vacation is growing. 

Overview of the amount of Google searches in the 27 EU countries (reference period 12-18/07/2020).
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Health

Trends of interest in health-related issues in the 27 EU countries (refernce period: 12-18/07).

Here listed the most searched 
topics composing the health 
related indicators in the week 
12-18 July 2020.

Following the spread of the SARS-CoV-2 virus, Europeans’ interest in health-related topics became particularly intense. This 
domain encompasses worries for physical and mental health, and it captures as reactions changes in lifestyle and habits, such 
as medical equipment (e.g., searches for dust masks and sanitizers) and self care (such as physical exercises and nutrition).

MOST SEARCHED TOPICSCompared to the same month of the last year (June 18th - July 18th), EU citizens in 
several Member States show an increased interest in hiking. This is particularly true in 
Central Europe, where the relative amount of searches is 50% (or more) higher than the 
last year. People searched for hiking gear, how to better prepare for hiking as well as 
multi-day routes.
Importantly, this signals that several Europeans, after being closed in their homes for long, 
are now looking for a way to stay closer to nature, which also contributes to improving their 
(mental and physical) wellbeing.

Interest difference in 'Hiking' between 2019 and 2020 (from June 18h to July 18h).
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Here listed the most searched 
topics composing the economy 
related indicators in the week 
12-18 July 2020.

Trends of interest in economy-related issues in the 27 EU countries (refernce period: 12-18/07).

MOST SEARCHED TOPICS

This domain encompasses evolutions in the volume of searches capturing both worries and reactions related to the economy. 
Among worries, terms related to the economic effects of the lockdown have been included, focusing on the consequences for 
Governments as well as for Firms and Individuals. Reactions, on the other hand, capture how citizens are trying to get through 
the crisis either by looking at how to reduce their expenditures or with the help of governments’ interventions.

Trends of interest in ‘City tour’ in the 27 EU countries (from January 13th 2018 to July 18h 2020).

Trends of interest in ‘Rural tourism’ in the 27 EU countries (from January 13th 2018 to July 18h 2020).

Since lockdown measures started being eased across Europe, citizens started showing a 
growing interest in Rural tourism. The volume of searches for the topic is currently higher 
than last year in the same month. The interest for City tours, on the other hand, has shown 
only shy signs of recovery since the first outbreaks of the pandemic in Europe. Europeans 
seem to be less keen to visit urban destinations for their summer holidays. 

Overall, people seem to be looking for destinations that they perceive as less crowded and 
possibly safer. This shift in Europeans’ holiday preferences will have a relevant (and 
asymmetric) impact on the tourism sector.
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Social isolation

Here listed the most searched 
topics composing the social 
isolation related indicators in the 
week 12-18 July 2020.

MOST SEARCHED TOPICS

One of the consequences of the restrictive measures adopted in Member States is the social isolation of citizens, who are 
asked to limit their social interactions. Therefore, this domain encompasses evolutions in the volume of searches capturing 
both topics related to travel and quarantine expectations (worries) and topics describing how citizens are coping with 
restrictive measures, in terms of work and private life (reactions). Looking at how citizens have been adapting to life at home, 
the analysis considers both online activities and offline activities.

Trends of interest in social isolation-related issues in the 27 EU countries (refernce period: 12-18/07).

Trends of interest in ‘Recreational vehicle’ in the 27 EU countries (from January 13th 2018 to July 18h 2020).

After the lifting of travel restrictions, Europeans gradually started searching for 
information to plan their holidays. Interest in Recreational vehicles, such as campervans 
and caravans, after dropping during the covid-19 outbreak in the EU, started to increase in 
March, reaching levels higher than the ones for the same period in the previous years. This 
suggests that citizens seem to have a preference for travel modes and vacation types 
which allow them to limit the amount of close social contacts they have.
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