Stimulating food waste reduction
behaviour among hotel gquests

TYPE OF INTERVENTION ®

Spain (Island of Gran Canaria)

Study investigating the effect of context manipulation in hotel Sunprime Atlantic View (four-

restaurants on buffet waste star hotel) in Maspalomas,

. . , | Gran Canaria, Spain
Method: Quasi-experiment (post-test-only design) - one week baseline

measurement, one week break (guest rotation), one week test phase
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There was a statistically significant 14.39% decrease in plate waste,
amounting to 2.65 grams per guest. During the test phase, 393 hotel guests
participated in the hotel breakfast. Taking into account guest rotation, it is

estimated that approximately 500 individuals were exposed to the
intervention.
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With respect to the attitude-behavior-context theory, the context change @ Prcsentsituation
caused by the communication tools was strong enough to lift the overall
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Source: own illustration according to Stern et al. (1995
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