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an adjusted GDP 
approach



Simple idea…
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Methods

• Variables standardised by equalising 
coefficients of variance by 
adding/subtracting a constant

• HPI calibrated such that a score of 
100 would be achieved with:
– Life exp = 85 years

– Wellbeing = 10/10

– Ecological Footprint = 1.56 g ha (in 2019)

𝐶𝑜𝑓𝑉 =
𝑆𝑡𝑎𝑛𝑑𝑎𝑟𝑑 𝐷𝑒𝑣𝑖𝑎𝑡𝑖𝑜𝑛

𝑀𝑒𝑎𝑛

𝑯𝑷𝑰 =
𝜶 × 𝑳𝒊𝒇𝒆 𝑬𝒙𝒑𝒆𝒄𝒕𝒂𝒏𝒄𝒚 × 𝑳𝒂𝒅𝒅𝒆𝒓 + 𝜷 − 𝜸

𝑬𝑭 + 𝜺



Results



Key Messages

1. We should understand success, not in terms of 
economic growth, but in terms of sustainable 
wellbeing

2. Wealthy ‘developed’ countries are not the most 
successful, when measured that way

3. Though no country achieves high wellbeing and 
life expectancy within environmental limits, we 
can live good lives that don’t cost the Earth
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Impact of the HPI

• Downloaded in 185 
countries

• 100,000 completed 
online HPI 
questionnaire

• Over 500,000 
visitors to website 
from 221 countries
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Reflections - 1



Reflections - 2



Reflections - 3



Good lives
do not have to 
cost the 
earth.
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Good data
do not have to 
overwhelm
users.
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