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2. Human Capital
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3. Use of Internet
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4. Integration of Digital Technology
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5 Digital Public Services
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DESI 2016 - Ranking of EU countries
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Progress over time and clustering
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I-DESI: adding an international dimension

Digital Economy Is a global phenomenon
Review the digital performance of the EU on a global level
Leverage the potential of the digital economy in Europe
|ldentify room for improvement

The I-DESI
Compares the EU to 15 other countries:

Australia, Brazil, Canada, China, Iceland, Israel, Japan, Korea (Rep.), Mexico,
New Zealand, Norway, Russia, Switzerland, Turkey and the United States.

Follows the same structure as the existing DESI
Differs significantly with respect to the indicators used

Differences in data collection and definitions when moving outside of Europe
Developed using a tiered approach for 2014 and 2015

Tier-1 EU28 countries Japan Korea (Rep.) United States Australia Canada Iceland Norway Switzerland

Tier-2 Tier-1 countries  Brazil China New Zealand Mexico Israel Russia Turkey
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Structure of the I-DESI

Main dimensions Sub-dimensions Indicators Tier-1 Tier-2

2015 2014 2015 2014

LiFedBoadband L e e .
1.1.2. Fixed BB Subscriptons e e e e
_—----
e e e e
1.3.1. Average Connection Speed
B e e+ e
1.4. Affordability =~ 1.4.1. Fixed BB Subscriptioncharge e e o e
2aBasoSkisandUsage Sy peciio e L L DL
2.1.2. Regular Internet Users o o o o
__--
2.2.2.STEMgraduates e e e e
3.1.1. Reading News Online ° °
3.1. Content 3.1.2. Music, Videos and Games ° ° ° °
3.1.3. Video on Demand ° °
& Wit @ L=t 3.2. Communication 3.2.1. Social Networks ° ° ° °
: 3.3.1. Online Banking ° ° ° °
Sen SR 3.3.2. Purchase online products ° ° ° °
e
e
e
e e e
e

L

S Eu ropean
—— Commission




04 -

0.3 -

0.2

0.1 -

X

S

O

FF L O

European
Commission

y

%




0.5 -

0.4 -

0.3 -

0.2 -

0.1 -

& OI PR ¥

©

-
©
v
Q
o
-
=
L

Commission




