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https://www.wri.org/research/making-food-waste-socially-unacceptable
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Low Priority Private Frugal Un-aspirational

Invisible Hidden Ungenerous Ugly
Consequence-free Unobserved Unfortunate Uninspiring
Easy Unregulated Mean Unattractive

https://doi.org/10.3389/fpsyg.2019.02591
https://doi.org/10.1016/j.resconrec.2021.105952
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Efforts Have Often Focused on ‘Motivation’
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One third of all food produced
globally goes to‘_ waste
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While one in nine people goes to bed hungry every night

https://www.wfp.org/foodwaste
https://nap.nationalacademies.org/catalog/25876/a-national-strategy-to-reduce-food-waste-at-the-consumer-leve



Incentives

Educational
Information

Decision
Information

Decision
Assistance

Decision
Structure

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=4811931
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Forgot about or lost track of it

— LOW PRIORITY

Left it out for too long

Made too much

— EXCESS
Bought too much
Served too much -
Too busy, not enocugh time to manage LIFESTYLE &
ROUTINES

Afe out instead of at home

Didn't know what to do with it

Bought a low-quality product or food

Insufficient storage space or containers

The food was improperly cooked or
poorly prepared

The food was new or unfamiliar
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Pantry checklist

Basics Additional Basics.

O brown rice O noodles 0 sakanas C
[ jasmine orbasmatirica [ arborio rice 0O amonds C
O pasta [ quick-cook rice pouches O sunficwer seeds. L
O polenta C
[ rice paper C
O tortillas C 2>
O taca shells C
Pulses Baking Needs
Basics Additional Basics. Additional
[ dried red lentils [ black beans [ white flour [ wheat bran
[ chick peas 0] white bezns [ wholemesl flaur (0] caster sugar
O3 canned or dried rec vignay [ three bean mix [ comfiour 0 icing sugar
[ white sugar €] cesking chacslate
5 [ brown sugar O rolled oats
Herbs & Spices [ baking powder Clyeast
Basics Additional 1 wanilla essence
B it B [_FreshFood ]
O iodised salt O paprika Fresh Food
g h:'l‘l"i‘(’:i“dl gh““ Basics Additional
chill flakes aregana .
B s Donae B Biag
S merc B
Dsspe 0O garlic
L ois M Spreads
Basics Additional Basics Additional
0O canols ail [ sesame oil [ wegemite [ marmalade
0 rice bran ail 0 peanut oil 0 neney O nut butter
[ extra virgin olive ail O avecada ol O peanut butter
Sauce & Vinegar Miscellaneous
Basics Additional Basics Additional

[ peoper (black and white) [ ginger 1 canned tomataes M breadcrumbs.

Forgot or Lost Track of
Food at Home

Left Food Out too Long
(to Use as Leftovers)

Top Shelf

Baked Goods / Bread

Leftovers Dog Food

Second Shelf

Meat Products Dairy

Middle Shelf
Condiments Meat Products Dairy

Bottom Shelf

Leftovers Leftovers
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https://doi.org/10.1016/j.jclepro.2023.136183

What would you do when the use-by date for fish has
passed, but the Keep-it® indicator shows two more days?

| don't know -

Inspect-

Eat-

Dispose-

20 40 60 80
Share of respondents (%)

o=

B control group I test group



( Made Too Much \
Bought Too Much ‘ 6
Served Too Much

9:41

Shopping list May 5 - May 11

SELECTED STORE

& Your shopping is £7.20 below your budget
" for the month, well done.

60

SINGLE SERVE
ON THE GO
CUPS

Q You're also having one of John's favourite
dinners, and Jane’s favourite lunches. Enjoy!

n Discount: Similar to your favourite wine,

9
Cellier des Dauphins Vinsobres costs half.

7 “

In-Store Online
OVERVIEW B Swipe to edit

® Canned Goods (1 item)

Dairy (3items)

/_\
PHILADELPHIA
LADELP)

® Meat and Seafood (1item)

# Condiments & Spices (2 items)

® Baked Goods (1item)




https://www.sciencedirect.com/science/article/pii/S0956053X19308013?via%3Dihub#s0080



Too Busy

Not Enough Time

Ate Out

~N

EXTENDING FRUITS AND VEGETABLES LIFE CYCLE.

ONCE A WEEK
GRAB WHATEVER
FOOD YOU'VE GOT

S

SRR |

.
LEARN A NEW WAY ol
OF COOKING .

TURN LEFT BEHINDS
INTO DELICIOUS DISHES
USING OUR FLEXIBLE
RECIPES

TRACKING CHALLENGE
COMPLETE

Er) s

Caroline

Saved recipes

TRY OUR HOST'S
WEEKLY MISSIONS

I, ALEXANDRA!

YOUR NEXT CHALLENGE IS

il Gl Sew
flPLQH(fLElIPES

ANDY 5 EXTRA INSPIRATION




Behavioural Solutions: The Evidence

Consider the following two shopping routines for purchasing your groceries next week:

Shopping Routine A | Shopping Routine B
Number of E 3 trips 5 trips
Shopping Trips
pping Irip S o
+1
Likelihood of
- E Not Very Likely Very Likely
0,
Shopping Trip - (25% chance) (75% chance)
Amount of Food 7. 70% of food eaten 80% of food eaten
Eaten and Uneaten ! 30% of food uneaten | 20% of food uneaten
Dollars Spent ;
(The type and
amount of $ 100 $ 100
food you buy
stays the same)

Which of the two shopping routines would you prefer?

DOI: 10.1111/agec.12720

Average amount you would have to pay
someone to increase their shopping
frequency by +1 trip per week

Average waste reduction required to
increase shopping frequency by +1 trip
per week



* A mixed bag!

* Many solutions exist, but far more good quality evaluations
are required

We need more:

* Consistent and objective methods to measure food waste
e Research in household settings

* Trials of novel ‘Opportunity’ and ‘Ability’ solutions

* Replications of trials across contexts




All Actors Have a Role To Play

o

PLANNING SHOPPING STORING PREPARING  CONSUMING  DISCARDING

Municipalities




Reframing ‘Waste’ is a Common Starting Point

Uneaten Food
Extra Food
Surplus Food
Regenerated Meals

Legacy Meals

Excess food
Repurposed Meals

Unused FOod savedFood
Upcycled Food

Rescued food



Thank Youl!

Sophie.Attwood@wri.org
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